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Our mission is to help brands understand sports and start talking with the fans
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2/3 OF ALL

SPORTS.RU IN NUMBERS

MAU

15 mil

unique visitors

SOCIAL

500+

social media channels

UGC

2.3 mil

registered users

“%./. SPORTS FANS
| INRUSSIA USE
1.5mil 100+ .- | SPORTS.RU
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monthly reach on VK, Instagram,

Facebook, Telegram, TikTok The b|ggest sports fan commumty iINn Russia

0.8 mil 5 mil 12,000

comments monthly likes monthly user blog posts monthly
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OUR AUDIENCE o AN

An typical Sports.ru useris a 18 to 34 year old male, from a big city,
uni graduate, with an above average income.

Their other interests include;

. finance (affinity index 223%)
. telecommunications (142%)
. travel (130%)

« gadgets (122%)

» education (120%)

. real estate (113%)

o kids & family (103%)

: sports.ru



THE FUTURE

CYBER

OUR ESPORTS SECTION
CYBER.SPORTS.RU COVERS
BIGGEST ESPORTS EVENTS
AND GUIDES REGULAR
SPORTS FANS TO THE
VIDEO GAMES WORLD.

We explain Dota 2, CS:.GO
and FIFA to general audience
and cross-cover sports

with eSports to make it a part
of the same narrative.

MONTHLY AUDIENCE

2+ mil

users

: sports.ru



MORE THAN

HEALTH / FITNESS

SPORTS.RU MOSTLY COVERS
SPORTS ASASHOW BUT WE
ALSO LOOK AT SPORTS

AS AN ACTIVITY AND

A WAY TO BECOME ABETTER
VERSION OF OURSELVES

We explore all aspects of life
of a professional athlete: their diet,

daily schedule, recovery procedures,

therapy, post-injury and post-
pregnancy rehabilitation, pros
and cons of certain training
exercises.

MONTHLY AUDIENCE

3+ mil

USers

: sports.ru



OUR PARTNERS

Winstrike AMKAA

2018

eSports agency,
team and arena

S NBA

TURKISH
AIRLINES
EuroLeague
NBA
Official destination
Euroleague at Sports.ru
Official destination
Amkal at Sports.ru

Russia’s most
popularamateur
team

: sports.ru



OUR TEAM
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, t management Ad technol United
Full client support from start Our own adtech uni : £ | Multi-channel network
to finish unorthodox media formatsi® == 8 of Russia’s best football
data analysis and user youtubers
acquisition
designerse Fever Pitch

developers working

Digital sports marketing

on projects for agency specializing

Sports.ruand outside in advertising inventory

clients outside Sports.ru

: sports.ru



WHAT WE DO

MEDIA ADVERTISING  SPECIAL PROJECTS
NATIVE ADVERTISING  SITUATIONAL
MARKETING BRANDED CONTENT  SOCIAL
MEDIA PODCASTS  VIDEO PERFORMANCE
MARKETING  SPONSORSHIP ACTIVATION

: sports.ru
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ACADEMY OF FOOTBALL =

ACADEMY2020.RU In collaboration with MIR payment system, we launched Academy
of Football, an educational project across online and offline

2 mil 5.5+ mil

visiiS cagemy U O CRF TS During the project, our readers became Academy students and got
website in fOE" months seminars a chance to look at football through the eyes of a referee, a coach,
a player, a journalist or a blogger.

L | Academy students also had a chance to visit an offline seminar with
an expert, read related articles on our website, take a test on what

’ they learned, play educational games and watch interviews
with experts. Students who completed those tasks received virtual
rewards and real prizes.

MbePAyHAN™H Konnmma

B yeM HacToswag
MuUccus cyabn?



https://academy2020.ru/
https://academy2020.ru/
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ACADEMY OF FOOTBALL
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We worked with acclaimed speakers and experts,
such as football referee Pierluigi Collina, Russian
ex-internationals Sergey Ignashevich and Dmitry
Sychey, Russia assistant coach Miroslav
Romaschenko, Russian leading commentator
Vasily Utkin, popular youtubers and other football

celebrities. oz AKAAEMMS
: ®YTBOAA
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Cyabas KomMmeHTaTOp bBAorep 3kcnept TpeHep Suguecue Wrpbi

DYyTO60AM

KyAbTypa

We also launched our own line of merchandise
In collaboration with Kruzhok brand.

The project concluded in June 2020 with

the online graduation ceremony followed by a live
music show. The graduates had a chance to win
an educational grant in sports marketing from
Barca Innovation Hub in Barcelona.

COBpP
5

o Bpems ; Tua Hi Mﬂq a TpeHep —

‘ MyecKas BblyyKa WWI yMeHue MOTMBMpOBa'rb Mrpoxos? YTto npouconm B rnepepbliBax
B pasAeBaAKe? Kak MeHaeTcs B3rAsiA Ha GYTOOA, KOFAa U3 UrpoKa CTaHOBULLILCA TpeHepoM?

&) vcTopum /z UCTOPUM
PoMalleHKO noMoraeTr ‘@' «Ha nepBbix c60opax ¢ «TopneaAo»
@ YepuyecoBY C TAKTUKOM. ) 3achinaA B Hac HOYM, a NPOChINaAcs
Pa3A0XMUA, Kak TOAOBMH : B 6 M NnepenucbiBaA NPUAYMaHHOe

nporpeccupyeT B «MoHako» HaKaHyHe»


https://academy2020.ru/
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SPORTS.RU/FOOTBALLTOUCH

We used our stats database to apply

the Six degrees of separation theory

to a football world. Just as all people are
supposed to be six connections away from
each other, the football players are no
exception. Together with Tinkoff bank we
developed a game where users were asked
to find a missing link between players.

When users uncovered a designated player,
they received bonuses from Tinkoff in the form
of a cashback category. Categories were
summed up and a user had a chance to order
a personalized debit card with these
categories at the end of the game.

TINKOFF

KEY STATS

180,000

unique visitors

400

debit card orders

with an average balance
over 36,000 rubles
*(first 3 months data)

TuHbko PP

Urpa B KacaHus

ApwiaBuH MeuTan urpartb 3a «BapcenoHy» u HOCUTb AEcATKY, HO MecTo 6bi1o 3aHATO: yXKe Torga
Meccu. A KTO MeXXAay HUMKU?

AHpgpen ApliaBuH Toeppu AHpu
» 0 MRCNG

Poccuna 3asepLumn Mo3uumsa ®paHums 3aBsepLunn Mo3numAa AprednmHa BapcenoHa  lMo3uuwns
Kapbepy Kapbepy Texyunia kny6

Ce3oH 11-12 Ce3oH 11-12 Cnegyiownin yposeHb



https://specials.sports.ru/footballtouch/
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M.VIDEO BLACK FRIDAY

SOSTAV.RU

Situational marketing campaign

to announce the start of the Black

Friday sale and drive customers to buy

M.Video products. The

announcements were made across

our social media, Sports.ru frontpage,
stories on mobile web and podcasts.
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@ ‘ M.Video

KEY STATS

500,000

total campaign reach
INn unique visitors

110,000

click-throughs
to the sale webpage
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400%

RO from the activation on

" Sports.ru Instagram

" BLACK
FRIDAY

ECNA Bbl HA

c20no26

HoA6pA

35 MJIH €

MUKP®OPOA BbITA
CKUOKA 25%, OH
CTOWJ1 Bbl KAK

JIMHOEJE®

’ YTOBbI HE 3ACbIMNATb
HA MATYAX «MIO»,
BAM NOHAZOBUTCA
OT/IUYHbIA KODE.
KO®EMALLUMHA
PHILIPS BO BPEMS
BLACK FRIDAY
- DELLEBJIE HA 25%

4 - A
- ore

M.Gugeo

X

Y -

sportsru 3MUH.. ases ro s womses

BLACK
FRIDAY

B MATA3UHAX
M HA

MNepen YM-2014 Herimap, CDa6p/erac, Cyapec
v Apyrue 3se3abl CHANUCH B OT/IMYHOM peKname
HayWwHWKOB «/rpa nepea urpomn» - 0 NnpeaMaTyeBbiX
puTyanax CnopTCMEeHOB.

Ao 5 Hoabpsa MOXHO KynuTb B «M.Buaeo»
bluetooth-HaywHukmu Sennheiser Bcero
3a 3 990 pybne# - u ToXe HauyaTb Cnywartb
yTo-HMbBYyab MOTUBMpPYIOLLEE.

Bonblue BbirogHbIX Npeas1oXeHUN



https://www.sostav.ru/publication/kak-ne-poteryatsya-sredi-aktsij-i-skidok-kejs-m-video-na-sports-ru-36245.html
https://www.sostav.ru/publication/kak-ne-poteryatsya-sredi-aktsij-i-skidok-kejs-m-video-na-sports-ru-36245.html

SPORTS.RU

COVID-19 special: 8 remaining matchdays
of the Russian Premier League simulated
on PES to entertain the fans during

the pandemic.

Sports.ru and MegaFon invited players

and staff from the RPL clubs to complete
the season online in Pro Evolution Soccer.
The games were broadcast on VK social
network with a live commentary provided

by Sports.ru and then uploaded to MegaFon
TV a day later. Viewers could vote

forthe best goal of a match on Sports.ru

and VK.

€» MeEGAFON

KEY STATS

3 mil

broadcast views

46+ mil

total views for
editorial content

KYTATENAA3E !
CIMAPTAK L !

& 25 L. MELGAREJO - a ) v Y. RAKITSKIY 44

Camas 6bicTpas nura. CynepduHan. «Cnaprak» — «3eHUT» 237 536 NpocMOTPOB

D 1310 £ Mopenutbes + [Do6aeuTb Kk cebe Ewe
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http://sports.ru/tags/161105563/
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OTKRITIE BANK AND FIGURE SKATING

PODCAST

YOUTUBE.COM

Eight-episode podcast about a figure
skating from Sports.ru for Otkritie
bank as their sponsorship activation;
a new media format to raise brand
awareness in figure skating.

The podcast originated an intense
discussion among the figure skating

fans.

@) oTkrITIE

Bank

KEY STATS

2,000

comments on Sports.ru and YouTube

65%

podcast listen-through rate

7

Search

£ Premium *

CYAEWCTBO?

p PLAYALL

Hawa ¢urypka

CTIPABEQNNBO NN

8 videos + 1,460 views + Last updated on Apr 29, 2020
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e Sports ON AIR

SUBSCRIBED
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[10PTUNM MCKYBCTE
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KaTtaHue — cnopT
Sports ON AIR

Tpycosa,

-1 KocTtopHas unu

MLl Sports ON AIR

M [1lpaBaa num, uTo
yeTBEpPHbIe

™ «[lepep cTapToM
nomMoran LWunok

Sports ON AIR

Bbibupaem
< NnyJdwero

i3 Sports ON AIR


https://www.youtube.com/playlist?list=PLe_a4SdVvI5Kymt6NC3YWuMf2ny3SGxWN
https://www.youtube.com/playlist?list=PLe_a4SdVvI5Kymt6NC3YWuMf2ny3SGxWN

MAKING SPORT
ADVERTISING
BETTER.
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